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Iinisges coutesy of Zank

A brainchild of this banker-tumed-fashion-industry-expert, Zink was
launchad In HMay 2002 with the clhear mlesion of previding a cuth Ag
Al e TaEhion, Daauty and antartatnmant outlal for readers 21 o 354
Tashian- and basuly-conscious créns'd UhEL was sldwly Deing et
behind by the longer established fashion magazsnes, scosrding ko

Ishak

“Some people felt that they were being abandonad by some of the
fashion and besuly magarines,” he says. “Ten years ago thess
publicaticns had the average readers age of 25. Vogue is now 35-
plus; Glamaur 5 35-plus. Al of e Magazines have maturad angd

didn't dhange with the Umas.”

Within it first month published, fink was touted by a wall-konown
Canadian publication a5 a magazineg for (hose “tired of tha

grandfathar-like magadnes e Vogue,” says [Shalk
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Sryleh, savvy and edgy, TInk wants 1o fill the gap batwaan high
fashion and urban chlc, targeting & yeung, hip and multiculteral
reddarahip, It has the guls (o be honest and lmithess, stayling on the
<ukting edga by keeping an eye cut for the reballious voica lurking on

tha idalwsas

And paophs are noticing. The magazing replaced Vogue &s the official
rmagazine for the Mercedes-Benz Fashion Week LA for the October 2003
shews, In April 2004, in single capy sales, Zink rankad 26th eut of avar
&, 000 tithas, above Cosmopolitan, Glamour and Allure In the 4th
Quarter of 2003 at Universal Mews. And it reachad 230,000 Ffor May
2004 distributisn, with an anbcipated detnbulion of 500,000 by January

2005,

Everyone seams o be sorambling to be sean within the glossy pages.
For instamce, Fink won the firsi-ever behind-the-scenes exclusive photo
shoot at Cirgua du Saolial m Apnl 2004. “Thare are photos shot and
shorkes written exclusivaly for Zink,” says Ishak. "Wa've even had a
cilebrilty all crying that she was fealtured inside bul nol on the cover.

It's wery Aattering.”
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s P rEry O Zink

o mhial separates the fubune wiiters, phafographers and stylisis of
Zinle frorm bl il Il T3S of Slubvmessbint [Ny rsddive eadl
menth T Think daring

*if you mant to be a part of Ank you have o do things that othe

masgaanes woulddn't dare publish,.” agvizes Shak

#rd

Wit morry aboud your industry experssnce evel, 1% the end
eyl nall Py pou Qo To I Lhal rallers o Snk. “We ve had shools
mith pecple wha ang househald names ke Karl LagesTeld, as well as
vy ol phiolooraphars whoss saadire portfiollo books ana all Jink

It renges

To b= succes=iul at getting your foot (and veork ) i the door ot fink,

ek radoevimaensls o vour homeswirk, “Liaok af Tho ] faw

fuamies of Pl " BE agys. "See (he consstency in wissd wi feal pre

I"s about pushing the envelape 20 far &t e oan wilhout

(OIS our mssion stalemenl.”

P yoai e a il raeheed, SG0l I a Wy thatl Jnk coiildnT ookl bila

=5y na 10" The wame goes for the longing -to-be-read writer, “I's no

Sharifl Ishak

Wt peecpkd Talcing aboill Tha pCEography, LUt nosy ey e
talking abot the articles. ™ he savs. "That's the bipoest fatiery
W el CalagnE o andd arg now SINong o I SOEsreE Al

phobons oy,
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An incredible project s usually the sum of its parts; and Ishak |s tha
first o &amit this holds true fer Zink, "Our success s attributable o
the artisls. We have & small, passionale group of Seughl-after adilors
on siaff." The fesling is mutesl-one of the siaffers even stabed to
anather magazina, attempting to court him away from Zink, *T am

Zink, and Zink s ma."
Lo whal do yvou think? Are voa Jak?

IT vou think that you have what Ik takes o work with Zink, send your
portfollo v An Director Sean Murray 8t Zink magaziae, I04 Park
Avenue S, Penthodusae Soulh, Mew Yark, NY

10013, cr amail him at sean@zinkmag.com




